
Appliance Center

It’s a big year for the NW Natural Appliance Center: 2017 
marks its 35th birthday – and there’s much to celebrate. 
Under the supervision of the center’s manager, Dan Pope, 

the showroom has completed a major remodel, revamped its 
website and pumped up its marketing efforts. The work has 
paid off: sales are up 15 percent year to date over last year.

The sales bump isn’t a surprise since the remodel takes the 
customer experience to the next level. Thanks to a sleek new 
kitchen area, fresh paint and new carpeting, the showroom is 
warm and inviting. On the exterior, an attention-grabbing paint 
treatment in blues and greens and a striking indoor-outdoor 
fireplace make the center much more visible from the street.

Originally known as the Home Center, the Appliance Center 
began as a humble display at the company’s NW Second and 
Flanders location in 1982. It moved to Southeast Portland in 
1990 where it’s been serving customers ever since.

TURN-OF-THE-CENTURY ROOTS
NW Natural’s retail roots extend back to the early 20th 

century, when the company was a major fuel supplier  
for gas-powered lighting. When electricity became the  
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norm, the company innovated with the times. 
Selling the latest appliances helped the company 
make the important transition from providing gas 
for lighting to providing natural gas for home 
heating, water heating and cooking.

Today the center sells the latest natural gas 
appliances to homeowners and custom builders. 
“Many of our clients are long-term customers 
who rely on the Appliance Center as a valuable 
resource,” said Dan Pope, the Appliance Center 
manager. “We’ve expanded our product selection, 
which has helped drive our sales growth.”

Pope described the Appliance Center’s  
three main products areas: 

Hearth products. “Fireplaces and fireplace 
inserts are our biggest sellers. With our cool, 
damp climate, people enjoy the warmth and 
comfort of an indoor fire year round.”

Outdoor. “Outdoor products bring people  
together - from enjoying time around the fire  
to cooking a meal on a great grill.”

Kitchen appliances. “We have the latest gas 
cooking equipment and work as consultants  
to help each customer find the right fit for  
their lifestyle.”

A TEAM OF SEASONED EXPERTS
The Appliance Center, which operates indepen-

dent of NW Natural’s core utility business, is 
staffed by a team of 12 employees. Many of them 
have worked at the center for more than 10 years. 
Last year, they fielded more than 20,000 phone 
calls and served many walk-in customers.

“The people on our team are respected as 
experts in natural gas products and have  
worked hard to build lasting relationships with 
customers,” Pope said. “They don’t just sell gas 
appliances. They understand the entire natural 
gas chain – from installing new gas lines to the 
finer points of energy-efficient appliances, and 
everything in between.” 

Suzie Ridenour, one of the center’s seasoned 
sales associates, has worked for the Appliance 
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Center for 16 years. “In the past, we 
sold fireplaces in one or two finishes, 
and in small, medium and large,” she 
said. “Today we sell multiple sizes, 
colors and designs – and not just with 
faux wood logs, but with stones and 
glass beads, too.” 

Kent Williams, the store keeper,  
is the final point of contact with customers. When a product is 
ready to hand off, the 21-year Appliance Center veteran makes 
sure the customer has everything they need. “I like to give 
people pointers on their new appliance so they’ll be comfort-
able when they use it at home for the first time,” Williams said. 

Pope notes that employees like Ridenour and Williams have 
been pivotal in helping the Appliance Center grow, as have 
previous store managers who built a foundation for success.

“Our knowledge, product quality and commitment to service 
makes us a go-to resource for a growing number of customers,” 
Pope said. “And our renovated showroom helps people imagine 
a product in their own home. It adds some sizzle.” 
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Appliance Center team members in the display kitchen:  
Heris Edimon, John Ng, Suzie Ridenour (front row, L-R) and  
Dan Pope, Patrick Vail, Starla Macey, Matthew Lansdon, Wade 
Swearingen (back row, L-R). Not pictured: Christine Upton,  
Trevor Narvasa, Kent Williams, Diane Huskey.
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“ Many of our clients are 
long-term customers 
who rely on the  
Appliance Center as  
a valuable resource.”
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